BRANDITION

Code of Conduct

Commitment to Ethical, Social & Environmental Responsibility

1. Purpose & Scope

At Brandition Pty Ltd, we are committed to conducting business ethically, responsibly, and with
integrity. This Code of Conduct outlines the standards of behaviour expected of our team
members, suppliers, partners, contractors, and anyone acting on behalf of Brandition. It
reflects our core values and our commitment to social, economic, and environmental
responsibility.

This Code applies to all employees, contractors, partners, and suppliers working with or for
Brandition Pty Ltd.

2. Ethical Business Practices
We conduct all business activities in a fair, transparent, and honest manner.

¢ Integrity & Compliance: We comply with all applicable laws and regulations, including
anti-bribery, anti-corruption, and fair competition legislation.

e Accountability: We take responsibility for our actions and decisions and are committed
to ethical leadership at all levels of the business.

e Conflicts of Interest: We disclose and manage potential conflicts to maintain
transparency and trust.

3. Social Responsibility

We value people and communities. Our practices are designed to promote respect, equality,
and inclusivity.

¢ Human Rights: We uphold the rights of all individuals and do not tolerate any form of
forced, child, or slave labour.

e Workplace Conduct: We create a respectful, diverse, and safe workplace free from
harassment, discrimination, and bullying.

¢ Fair Labour: We support fair wages, working conditions, and freedom of association for
all employees and suppliers.
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4. Economic Responsibility

We are committed to sustainable business practices that support long-term economic
resilience.

o Local Engagement: We prioritise working with local businesses and support initiatives
that positively impact our community.

o Fair Trade: We engage in responsible sourcing and prefer suppliers who meet ethical
and sustainable standards.

¢ Financial Integrity: We manage resources responsibly, avoid waste, and uphold
accountability in financial dealings.

5. Environmental Responsibility

We understand the impact our business can have on the planet and are dedicated to
minimising our footprint.

e Sustainable Design: From inception, we’ve built our business around sustainability—
recycling materials, upcycling furniture, and supporting the hire economy.

o Reduce, Reuse, Recycle: We continually look for ways to eliminate single-use items,
reduce landfill, and design for reuse.

e Green Partnerships: We seek suppliers and collaborators who share our commitment
to environmental stewardship.

6. Community Engagement

We believe in giving back and building a better future through collaboration and social
contribution.

¢ Community Support: We support community organisations, festivals, and
environmental initiatives that align with our values.

e Education & Awareness: We promote sustainability and ethical practices within our
industry and inspire change through action and example.
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creating spaces

7. Reporting Concerns
We encourage open communication and ethical dialogue.

e Employees and partners are expected to report any breaches of this Code or unethical
behaviour. All reports will be treated confidentially and without fear of retaliation.

¢ Concerns can be raised directly with our Managing Director or via our confidential
reporting process.

8. Commitment to Continuous Improvement

We regularly review and update our policies and practices to ensure we are meeting or
exceeding our social, economic, and environmental responsibilities.

Signed,

Nicola Briggs

Owner & Director
Brandition Pty Ltd
Date: 1 February 2025



